






Average retail price

YoY comparison
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* The results are only from the ZOZOTOWN business (https://zozo.jp). Yahoo! JAPAN Shopping is not included.
* PayPay Mall was integrated with Yahoo! JAPAN Shopping in October 2022.
* Excluding the users who only purchased the body measurement device“ZOZOSUIT”“ZOZOMAT”and“ZOZOGLASS”.
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Average order value

YoY comparison
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* The results are only from the ZOZOTOWN business (https://zozo.jp). Yahoo! JAPAN Shopping is not included.
* PayPay Mall was integrated with Yahoo! JAPAN Shopping in October 2022.
* Excluding the users who only purchased the body measurement device“ZOZOSUIT”“ZOZOMAT”and“ZOZOGLASS”.
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FY2022 Plan
(Revised on January 31, 2023）

Gross Merchandise Value

Gross Merchandise Value

543.8 billion yen

181.3 billion yen

55.0 billion yen

11.1%

55.2 billion yen

38.4 billion yen

128.07 yen

65 yen

11.3%

11.2%

10.8%

9.1%

6.9%

495.8 billion yen 7.3%

Net sales

Operating profit

Operating Profit Margin
 (% to the Gross Merchandise Value)

 (excluding other GMV)

Ordinary profit

Profit attributable to owners of parent

Net profit per share

Estimated dividends per share (Plan)

YoY

* Operating profit margin is calculated by operating profit divided by gross merchandise value (excluding other GMV).
* Please note that the "Notice concerning revision of consolidated business forecast and year-end dividend" was released
  on January 31, 2023. The figures mentioned above reflect these revisions.
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Free personal styling service 

with professional stylists  

and AI technology  

to find your “style.”

What we offer
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3 pillars of the strategy

1

2

3

Increase traffic from other than “BUY”

Step into the “Production Support”

Try “technology licensing sales”
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MORE FASHION

FASHION TECH

- Explore your style. Make you delighted. -

Management Strategy
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Evolving ZOZO  

to the place“for” fashion,  

from the place “to buy” fashion.
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Future prospects

The Evolution of  

ZOZOTOWN and WEAR  

Virtual 

experience

Nationwide  

and  

international  

expansion

The new style  

of the stores
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